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Executive MBA (Fashion) 


JANUARY 2015 INDUSTRY ROUNDTABLE 

GLOBAL LUXURY CONSUMPTION: THE 
FUTURE OF EXCLUSIVITY 

Bain & Company's 2014 annual global luxury study highlights changing consumer 
trends as luxury markets settle for lower, but more sustainable long-term growth. 

The global luxury market is likely to see 5% annual growth in 2014/15, giving it a market value of €223bn. But in 
addition to highlighting continuing growth, the recently published report from Bain & Company also highlights 
changes in the way the luxury market is developing. Important new trends identified include how the global 
luxury market relies on tourism more than ever, making geography itself less important than consumer 
nationality. With Chinese consumers continuing to be the fastest growing nationality for luxury, industry has to 
face growth challenges such as consumer tourism making seasonal fashion increasingly obsolete. 

The Bain & Company study also found that luxury segments are changing with accessible luxury differing greatly 
from what is now described as 'absolute' luxury. The cross-pollination of luxury spending is also of importance as 
the luxury experience grows in importance over the consumer good itself. As retail grows, mono-brand 
environments will need to adapt to this shift as consumers prefer it to the multi brand shopping experience. Yet e- 
commerce, one of the fastest growing sectors of the luxury market, has been found to be most successful using a 
multi brand approach, while creating a luxury environment online. 

Never has luxury been of such importance and never has it been subject to such rapid change. The panel of 
experts will reflect and comment on these trends that are shaping the global luxury market. 

Areas of discussion will include: 

• What are the trends shaping luxury markets today? 

• Are consumers demanding greater value from luxury? 

• Which cities are getting it right? 

• How are emerging markets responding to luxury tourism? 

• How is the shopping experience changing in multi brand environments? 

• Is customer experience in store becoming more critical? 

• To what extent are online experiences matching in-store experiences? 

• How should luxury brands capture the next wave of growing fashion cities? 

More detail on the report can be found here . 

Chaired by Nathalie Khan, Associate Lecturer in Fashion History and Cultural Studies at London College Fashion 
and Central St Martins. Nathalie is Unit Leader for Socio-cultural Context in Fashion on the Executive MBA 
(Fashion). 


WEDNESDAY 14™ JANUARY 2015 

THE HOSPITAL CLUB, 24 ENDELL STREET, LONDON WC2H 9HQ 

Arrival 18.15 

Roundtable discussion 1 8.30 - 1 9.30 

Question and answer session 19.30 - 19.45 

Champagne and canapes 1 9.45 - 21 .00 


The Executive MBA (Fashion) is a specialist management programme providing a learning experience for executives and 
senior managers seeking to add the latest cutting-edge business and theory to their portfolio of solid managerial knowledge 
and experience. It uniquely focussed to the fashion industry and enables individuals to broaden their career beyond specific 
industry functions such as design, PR and buying in order to achieve more strategic senior-management roles. 

For more information on the Executive MBA (Fashion), please visit the course page . 


